abc

Setting the standard

Some common myths about ABC...
“Qur title is too new —we can’t audit yet”

* You can register your title at any point — in advance of the launch if required. In addition to
the mandatory twelve month audits, launch issue and short term audits (3 months or 6
months) are possible for the title’s first ABC audit.

“Why does ABC make these complicated rules?”

e« We do not make the rules. The rules are debated and agreed by your B2B Reporting
Standards Group. This group is made up of elected publishers, advertisers and agency
representatives. Proposed rule changes are then ratified by the ABC Board.

e Therefore...the ABC rules are the industry agreed standards...

e ...ABC audits are there to ensure that the standards agreed by the industry are being
complied with.

“ABC is too expensive”

e« For a magazine with a Standard audit, annual ABC costs are £1,500 — an annual
membership fee of £501 and an annual audit fee of £1,000.

« We are a not for profit member-owned organisation and therefore represents excellent
value for money.

* Why not compare the annual cost of ABC membership for a title to the rate for a page of
advertising in that title. In most cases the sale of just one page of advertising would more
than pay for the title’s annual ABC fees.

“Qur circulation is too small; ABC is only for the big players”

 No No! ABC certificates for B2B titles focus on one set issue - the audit issue. This puts
the emphasis on the quality of the title’s circulation not the quantity. Plenty of audited titles
have circulations of 10,000 or less. Publishers will use their ABC to support their claim
that they are sending copies to the key decision makers in their market, rather than
sending out a larger number of copies to less targeted recipients.

* FACT: The largest audited B2B circulation is 399,000 and the smallest is 1,508

*  Approx 25% of B2B publisher members publish 5 titles or less.

“We only have a couple of issues in a year”

« It doesn't matter! We can audit annual publications, titles that are published twice a year,
guarterly, monthly, fortnightly, weekly right through to titles that distribute daily.

* The top line ‘ABC figure’ certified is always the average net circulation of all issues
distributed within the audit period, regardless of how many issues.

“ABC is there just to try and catch us out”

 We have the same objectives as you - we want to ensure the market is given accurate
circulation figures first time.
* We want to work in partnership with you to help you get it right.
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