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Convergence / Divergence

Working with ABC in the context of a
multi-channel publishing strategy

Zach Leonard, Managing Director, Digital
ESI Media



Background

« ESI Media:

« The Independent, Independent on Sunday, i,
Independent.co.uk, IndependentVoices.com

« London Evening Standard, standard.co.uk,
homesandproperty.co.uk

 LondonLive TV with x33 web ‘channels’ (2014)

« ...plus, mobile sites, smartphone & tablet apps, AR, etc.
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Comparison between ABC Rules for Digital Publications and Digital Editions

Setting the standard

Digital Publications Digital Editions
Print parent No link required to print productand | Considered sufficiently similarto
reguirement reported separately on a Digital print product and reported

Publication Certificate.

Must have a structured reader
journey (linear navigation) from
beginningto end (unlike a website)

alongside print on a Cross Platform
Certificate of Circulation.

Editorial content

No link to print product

Can be changed within an issue

Can be reduced by 5% or increased
to 25% from print edition
(interactive enhancements suchas
video & images or format changes
are notincluded in these
percentages)

Advertising content

No link to print product

Can vary within an issue, creatingan
edition which must be brokenouton
certificate.

Must carry all the advertising that
appearsin the print editionunless
agreed otherwise by the advertiser
/ agency. Non—inclusion in digital
editions is reflectedin advertising
contracts.

Reporting Standard:

Digital Publications

Version 2 2013
Issued 15" January 2013

Mandatory Metrics

Circulation {paid)
. Single copy
. Single copy
subscription

Circulation (free)
*  Single copy requested
*  Single copy subscription
requested
* Freesociety (non-requested)
» Corporate subscription

Total average net circulation per
issue (by Total/UK & ROI/Other
Countries)

With detail in one or more of these

categories:
*  Newstrade & othersingle
copy sales
s Single copy subscription
sales

* Corporate subscriptions
s Society circulation
¢ Controlled free circulation

Optional metrics

Publication download
Publication active view

Unique browsers
A .

Publishers may reportan optional
breakout by browser, device orany
otheridentifiable and auditable

.

Evi emn

Eihine; 1 INDEPENDENT



Convergence / Divergence

» Digital is ‘ultimately’ measurable

« Metrics packages and methodologies are as diverse as the
number of platforms and providers (web, mobile, apps) and
shops (iTunes, Kindle, Play)

« ABC provides a consistent, trusted basis for several key
metrics & channels, but not all...indeed, no auditor delivers
the complete solution

« Let's work together to make sense of it all for brands &
sponsors and mutual commercial success
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